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MCGHEE TYSON AIRPORT DEBUTS NEW FOOD COURT BRANDS  
HMSHost brings national favorites to Knoxville travelers 
 

 
 
BETHESDA, MD – Knoxville’s McGhee Tyson Airport and HMSHost Corporation, a world leader in 
travel dining and shopping, today celebrated the opening of the airport’s new food court featuring four 
quality restaurant brands.  These highly anticipated food and beverage concessions are the result of a 
contract HMSHost won last year, establishing the industry leader at the airport for the first time.   
 
"We strive to provide our passengers with quality services and we continually work to exceed their 
travel expectations.  HMSHost fulfilled its commitment to expeditiously deliver these name brand 
concessions to serve McGhee Tyson Airport travelers," said Richard W. Krieg, Chairman of the 
MKAA Board of Commissioners.  
 

-- more -- 
“We are very pleased to begin our new relationship with the Metropolitan Knoxville Airport Authority and 
see these popular and innovative brands as a great way to welcome visitors to the Knoxville area.  They 
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are already making the traveler’s day better at McGhee Tyson Airport,” said Renee Tedesco, vice 
president of business development for HMSHost.   
 
Located in the main terminal, post-security, the new food court brands include: 
 

   The finest purveyor of coffee in the world and the brand that coffee drinkers rely 
on for exceptional quality.  A popular airport destination, Starbucks is always a customer’s top 
choice.  

 

  Quiznos will offer Knoxville travelers a variety of healthy menu choices 
and the ability to “tailor” their sandwiches.  Guests may also select a freshly packaged grab-
and-go salad, such as Classic Cobb, Chicken Caesar and Roasted Chicken with Honey 
Mustard.  A “comfort food” menu includes chicken noodle soup, corn chowder and chili. 

 

   In a world of passing fads, a fresh-baked Cinnabon cinnamon roll is an 
old-fashioned indulgence that remains one of life’s wonderful eating pleasures.  HMSHost will 
bake rolls fresh all day long on the premises, guaranteeing that every Cinnabon cinnamon roll 
will be a delicious, mouth-watering indulgence travelers will find irresistible.  

 

   An exciting new brand created to cater to health conscious consumers, 
ZIA brings to travelers an extensive variety of nutritional, high performance, great tasting 
portable products.  ZIA will offer Knoxville travelers nutritional, fruit-filled smoothies, soft serve 
frozen treats, and high performance snacks and freshly prepared juice parfaits.  Everything 
that ZIA serves is designed to energize, enhance and support a healthy lifestyle.  

 
 
About HMSHost 
HMSHost is a world leader in creating shopping and dining for travel venues.  HMSHost operates in 
more than 100 airports around the globe, including the 20 busiest airports in North America.  The 
Company has annual sales in excess of $2.7 billion and employs more than 34,000 sales associates 
worldwide.  HMSHost is a part of Autogrill Group, the world’s leading provider of food and beverage and 
retail services for people on the move.  With over €5.8 billion expected sales in 2008, the Group operates 
in 43 countries and employs some 70,000 people.  It manages over 5,300 stores in more than 1,200 
locations worldwide.  Visit www.HMSHost.com for more information. 
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