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HMSHOST EUROPE OPENS NEW RESTAURANTS
AT STOCKHOLM’S ARLANDA INTERNATIONAL AIRPORT

Segafredo, illy debut at leading European gateway

STOCKHOLM, SWEDEN, DECEMBER 15, 2005 —-HMSHost Europe, part of the Autogrill
Group, one of the world’s largest providers of food, beverage and retail concessions in the travel
industry, proudly announces the opening of its first restaurants at Stockholm’s Arlanda
International Airport.

Two Segafredo kiosks and the illy Coffee Bar/Café are now open. The illy concept, located in
Terminal 4, is the first illy Café in Sweden and features illy’s original Italian coffee served in a
contemporary atmosphere. Italian snacks juices, wine and beer are also available. The
Segafredo kiosks, located at the ends of concourses 5A and 5B, offer high-quality branded
coffee, sandwiches, baked goods, mineral water, beer and wine. A contemporary coffee bar at
Pier F and a Terminal 5 coffee shop are also open for business.

Early next year, HMSHost Europe plans to open three additional units. A Sbarro Pizza and
Pasta, featuring a variety of dishes prepared according to time-honored family recipes, and two
Grab and Fly locations. Designed especially for the “on the go” traveler, Grab and Fly will
serve a variety of sandwiches, salads and drinks—all prepared for easy carrying to the gate or
the aircraft.

A leading European gateway, Stockholm Arlanda Airport serves more than 16 million

passengers annually, transporting them to more than 170 destinations worldwide. More than 60
airlines have operations at the airport.

About HMSHost Europe

HMSHost Europe is committed to building outstanding dining facilities in travel venues
throughout Europe. Managed by the HMSHost Corporation, one of the world’s leading
providers of food, beverage, and retail services to the travel industry, HMSHost Europe is a
subsidiary of Autogrill SpA, a recognized leader in retail, food and beverage concessions
serving people on the move. With operations in sixteen countries around the globe, the
combined company has annual revenues approaching $4.0 billion.



