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Bring Your Appetite: Local Flavor Arriving
at El Paso International Airport

HMSHost wins concessions contract to bring in new restaurants

BETHESDA, MD —Even if they’re just passing through, travelers will soon b
able to experience the flair and flavor of zesty El Paso. This historic city’s
unique restaurant brands, along with today’s hottest national brands and
blends, are coming in for a permanent landing at El Paso International
Airport. HMSHost Corporation, a world leader in retail and dining in the
travel industry, was awarded an 11-year, $105 million contract to operate
more than 14,000 square feet of space in the airport’s Main Terminal and
Concourses A and B.

“We believe travelers will be delighted and well-served by our new food and
beverage concessions program developed by HMSHost to represent a true
taste of El Paso,” said Patrick T. Abeln, Director of Aviation, El Paso
International Airport.

Passengers arriving at El Paso’s Main Terminal will enjoy the following new
restaurants when construction is completed in the summer of 2007:

Carlos & Mickey’s: One of El Paso’s culinary legends, Carlos and
Mickey’s is renowned for its authentic Mexican cuisine. From
Tampiquena Steak to Flaco’s Enchiladas, Sombrero Salad to Rosa’s
Flautas, the full-service breakfast, lunch, dinner and bar menu boasts
over 50 items, guaranteeing something for everyone’s taste.
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Starbucks® coffee: Every java devotee can rely on this leading
retailer and roaster of specialty coffee. An airport staple, Starbucks is
a necessary destination for weary travelers. Pick-me-ups also include
delectable snacks - pastries, fresh salads and sandwiches — a little
something for everyone, anytime.

Coming to El Paso International Airport by the end of 2007 are the following
concepts including a Burger King:

El Paso Vineyards Wine Bar: Featuring vintages of the Zin Valle
Vineyards, this watering hole will carry a full bar and selection of
beers. Healthy salads, delicious sandwiches and sweet & salty snacks
round out the menu. Wine connoisseurs will enjoy true tastes of the
region through these superb spirits and soak up the enticing West
Texas sunshine in the Wine Bar’s relaxing landside setting.




El Paso Market: Coming to Concourse A, this attractive café
marketplace will offer snacks and pastries for travelers on the go,
including nationally recognized Quiznos Subs and salads and regional
goodies from the El Paso Chili Company.

Keva Juice: Experience the “blendsation” sweeping the nation with
satisfying Keva Juice smoothies and blended fruit drinks. This upbeat,
upscale establishment will reenergize travelers with delicious and
healthy refreshments. Freshly-squeezed oranges and the highest
quality ingredients go into every Orchard Sensation, Energizer, Berry
Blend, Keva Tempter and more. This will be in the Main Terminal

A second Starbucks® coffee, a Quiznos and a Pizza Hut will join the
following Concourse B line-up in 2008:

El Taco Tote: This local favorite will serve up delicious, authentic
Mexican cuisine with choices such as combo platters and build-your-
own tacos made with the freshest handmade tortillas. And, if travelers’
hunger still hasn’t been sated, they can indulge in the all-you-can-eat
salsa and condiments bar!

Dewar’s Clubhouse — Featuring the Menu of the Mesa Street
Grill: Guests will feel like they just came off the 18™ hole of El Paso’s
Butterfield Trail Golf Course in this golf-themed, full-service restaurant
and bar, designed in partnership with the nationally recognized
Dewar’s and Golf Digest brands and the Mesa Street Grill, one of El
Paso’s finest restaurants. The menu will offer breakfast along with a
wide variety of hearty and light items including steaks, fish, chicken,
salads and more in a Clubhouse environment.

“We thank the City of El Paso for this new opportunity to bring a unique slate
of authentic local concepts and popular national brands to the El Paso
International Airport,” said Stephen Douglas, Senior Director, Business
Development for HMSHost.

About HMSHost

HMSHost is world-renowned for creating customized shopping and dining
spaces in travel venues. The innovative company operates in more than 90
airport locations around the globe, including 18 of the 20 busiest airports in
North America. HMSHost has annual sales in excess of $2.0 billion and
employs more than 26,000 associates worldwide.

A wholly-owned subsidiary of Autogrill S.p.A, HMSHost and the Autogrill
Group are recognized leaders in travel amenities. With sales exceeding $4.0
billion, Autogrill is present in 30 countries with over 4,500 points of sale in



979 locations (including 138 airports and 645 motorways) where 51,000
employees serve over 800 million customers every year.

Visit www.HMSHost.com for more information.
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