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HMSHOST MAKES NASHVILLE INTERNATIONAL AIRPORT A DINING DESTINATION
Debuts Popular Local and National Brands

BETHESDA, MD — HMSHost Corporation, a world leader in travel dining and shopping,
and Nashville-based business, Transfare, Inc., opened four new locally and nationally
popular restaurants for travelers at the Nashville International Airport as phase one of a
three-part concession development program. The 11-year contract to develop new food
and beverage venues, awarded to HMSHost Corporation by the Metropolitan Nashville
Airport Authority in August 2006, marks HMSHost’s first Nashville operation.

Now open in the C Concourse Food Court are local favorite Baja Burrito along with
nationally known brands Famous Famiglia Pizzeria, Quiznos Subs and Burger King.

Other delectable dining options will be available to Nashville travelers with the
completion of phases two and three, including two Starbucks Coffee locations, Noshville
Delicatessen, Tennessee Tavern, Neely’s Barbeque, Gibson’s Guitar Café and Provence
Breads & Café. Construction on phase two is set to begin in October of 2007 with
completion in January 2008. Phase three construction will run from November 2008 to
January 2009.

“With the opening of the new C Concourse Food Court, Nashville passengers now have
the exceptional restaurant brands they recognize and appreciate, courtesy of HMSHost,”
said Raul Regalado, President and CEO of the Metropolitan Nashville Airport Authority.
“Early indications are that Nashville travelers are very pleased with these new options.”

“Nashville is in a dynamic and growing region, and its airport is offering the local and
national brands that its travelers know and desire,” said Pat Banducci, Senior Vice
President, Business Development for HMSHost. ““This is only the beginning -- we have
much more on the way for Nashville travelers to enjoy.”

Phase One selections, part of the new food court that serves Southwest and American
Airlines, include:

Baja Burrito - A Nashville favorite serving California-style Mexican fare that
includes build-your-own burritos, tacos and fresh salads. The fresh Roasted
Tomato, Salsa Rosa and Tomatillo salsas and homemade guacamole make the Baja
Burrito stand out among other Mexican versions.
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Famous Famiglia Pizzeria - New York’s favorite Italian- style pizza offers
travelers a wide variety of specialty pizzas, pastas, calzones, strombolies ,
healthy salads and desserts.

Quiznos Subs - A proven national brand and the fastest growing sub sandwich
chain in the country, Quiznos serves fresh, made-to-order, toasted sandwiches,
salads and now a full breakfast menu.

Burger King - Operated by local partner, Transfare, Inc., this internationally
recognized chain serves its famous flame broiled burgers and tender chicken
sandwiches, cooked-to-order, along with a line of fresh entrée salads topped with
tender chicken or shrimp.

About HMSHost

HMSHost is world-renowned for creating customized shopping and dining spaces in travel
venues. The innovative company operates in more than 100 airport locations around the
globe, including 19 of the 20 busiest airports in North America. HMSHost has annual sales
in excess of $2.3 billion and employs more than 28,000 associates worldwide.

A wholly-owned subsidiary of Autogrill S.p.A, HMSHost and the rest of the Autogrill
Group are recognized leaders in travel amenities. With sales exceeding €3.9 billion,
Autogrill is present in 33 countries with more than 4,800 points of sale in more than 1050
locations (including 163 airports and 689 motorways) where 51,000 employees serve over
840 million customers every year. Visit www.HMSHost.com for more information.
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